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STYLE GUIDE
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INTRODUCTION

This style guide has been created to clearly define how
the Safetykleen brand should be presented within any
form of marketing collateral.

It is important that this guide is followed carefully so
that we can ensure a consistent style and quality of

presentation. Every piece of collateral produced must
accurately reflect Safetykleen's premium positioning.
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SIGNATURE ELEMENTS

The following elements are seen as “Signature Elements” for Safetykleen’s identity.
The style guidelines must be adhered while allowing for flexibility of media. These signature elements are a

key part of the corporate identity and there is an expectation that these will be incorporated as appropriate
into any work produced for the company.

1. Colour pallet - pages 7-9 2. Font - page 10 3. Feature corners — page 45

aA aA 1R ]
[aAl  [aAl
aA aA =
[aA]  [aA]
4. Safetykleen arrow - page 37 5. Triple arrow — page 36 6. Logo positioning* — pages 35-36
— T ‘s

1]
4

* Ensure correct positioning of logo when held in rectangular background device.
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1. TECHNICAL INFORMATION
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1.1 SAFETYKLEEN LOGOTYPES FOR PRINT

The centrepiece of our identity is the Safetykleen mark which has two main variations
(logo A and logo B). It is styled to suggest a link to both our aqueous and solvent service
offerings through the bold use of the red and blue.

The Safetykleen mark must always be reproduced from digital master artwork and
must never be modified. Do not try to re-draw it, separate or adjust any elements of
it. The mark does not exist as a typeface so it cannot be recreated or have additional

elements added which would detract from its integrity.

safetykleen
[ ———

15.75mm
(minimum

SafEtykleen size print)

LOGO B

@

©

safetykleen

_—

15.75mm

(minimum

safetykleen R
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1.2 CORRECT LOGO USAGE - PRINT AND ONLINE

The Safetykleen mark only appears in the versions specified earlier.
Some examples of incorrect uses are shown here.

.

e

safetykleen safetykleen fetykleen

Correct version of logo B Avoid changing logo colours Do not change logo proportions

safetykleen

safetykleen

Correct version of logo A Do not use logo B on a dark Incorrect positioning
background (see page 43)

o

afetykleen

Logo should not appear over Logo should not appear on Incorrect spacing (see page 36)
the top of an image yellow, either print or online
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1.3 LOGO EXCEPTIONS

Where the Safetykleen logo appears on materials that are pre-printed or do not
allow the background to be changed, one of the versions of the corporate mark
below should be used.

The Safetykleen livery, shown below, also adopts a unique approach, whereby
the logo appears on the Safetykleen yellow background.

All material should be approved if the design is new and /or unique.

LOGO MONO LOGO TINT LOGO REVERSED LOGO ON YELLOW

e o ¢ ¢

safetykleen safetykleen safetykleen safetykleen
FAXES ENVELOPES ENVELOPES VEHICLE LIVERY
STAMPS INVOICES INVOICES
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1.4 SAFETYKLEEN LOGOTYPES FOR ONLINE

Below are recommended minimum logo sizes for use online. See page 17 for further examples of how the logo

should be applied to web banners.

LOGO B1 LOGO B2

safetykleen

safetykleen

Min. 90 pixels wide Min. 60 pixels wide

B1 is for use when the height B2 is for use when the

Safetyl<l ee n of the banner is below height of the banner is

100 pixels. above 100 pixels.

LOGO B
LOGO B1 LOGO B2
‘ safetykleen ‘
safetykleen
Min. 90 pixels wide Min. 60 pixels wide
B1 is for use when the height is for use when the
Safetyl<leen of the banner is below height of the banner is
100 pixels. above 100 pixels.
[ |
.‘ safetykleen- B = 7 pixels minimum clear space
|
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1.5 SAFETYKLEEN 'GUARDIAN' COLOUR PALETTE

Safetykleen has two 'guardian’ colours — the Safetykleen blue gradient which features
on all marketing collateral and the Safetykleen grey which is to be used on all body copy.

SAFETYKLEEN SAFETYKLEEN PANTONE 2768
BLUE GRADIENT GREY
C82 M73 Y25 K44 @ CO MO YO K60 C100 M90 Y13 K69

C99 M89 Y76 K99 @

There are three supporting colours which can also be used.

PMS 032 PMS 299

SAFETYKLEEN SAFETYKLEEN SAFETYKLEEN
RED BLUE YELLOW
CO0 M91 Y87 KO C85 M19 YO KO Co0 M19 Y89 KO

A note on the Safetykleen blue gradient

It is essential that this dark blue gradient is
replicated accurately. It should be light on the
left-hand side and dark on the right. When
used as a background (example on page 49)
a radial gradient should be used rather than
a linear gradient.

For items that cannot be printed with the blue
gradient (such as t-shirts), Pantone 2768 should
be used as a flat colour alternative (see page 15).
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1.6 SERVICE OFFERING COLOUR PALETTE

There are 7 service categories, each with their own lead colour, as outlined below. The first category
'Parts Washing' has a lead colour of teal. This then divides into manual, semi-automatic or automatic

washers, which adopt either 'solvent' (red) or 'aqueous' (blue) colours.

A note on the gradient
The gradient uses the
primary service colour

© on the far left-hand side
and the same colour on

1. PARTS 1A. SOLVENT 1B. AQUEOUS , i ,
WASHING the right-hand side with an
additional 30% black @.
€100 MO Y35 K10 CO M100 Y90 KO @  C86 M8 YO KO @

CO0 M100 Y90 K30 @ C86 M8 YO K30 @

(1] e 0 (2]
2. SPRAY 3. SPECIALIST 4. WASTE 5. WASTE OIL 6. CONSUMABLES 7. ENVIRONMENTAL
EQUIPMENT CLEANING MANAGEMENT COLLECTION CONSULTANCY
CLEANING SERVICES

CO M70 Y100 KOO @ C50 M85 YO KO @  C40 MO Y100 KO @ C6 M100 Y52 K30 @ CO MO YO K60 @  C100 MO Y85 KO @

CO M70 Y100 K30 @ C50 M85 YO K30 @  C40 MO Y100 K30 @ C6 M100 Y52 KO @ CO MO YO K90 @ C100 MO Y85 KO @

LA LA LA LA LA
0 ® o0 e o0 e o0 e o0 e o0 9
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1.7 SERVICE CATEGORY ICON COLOURS

The 6 service categories each have a unique icon. They reinforce and
clearly communicate Safetykleen's core capabilities.

D Parts Washing

2 Spray Equipment Cleaning

3 Specialist Cleaning Services
4 Waste Management
5 Waste Oil Collection

Consumables

When to use the icons

The icons can be used on brochures,
flyers, online communications and

other marketing collateral. They should,
where possible, appear on the dark blue

Safetykleen gradient or on a dark section

1. PARTS 2. SPRAY 3. SPECIALIST
WASHING EQUIPMENT CLEANING of a photograph. They will also appear
CLEANING SERVICES on the back of all company brochures.
C100 MO Y35 K10 CO M70 Y100 KO C50 M85 YO KO

4. WASTE 5. WASTE OIL 6. CONSUMABLES
MANAGEMENT COLLECTION
C40 MO Y100 KO C6 M100 Y52 K30 CO MO YO K60
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> 1.8 CORPORATE TYPEFACES

The first choice typeface used for Safetykleen is called Frutiger. As you can see below

there are a number of weights and recommended uses.

aA

Frutiger 45 Light — body copy
on white backgrounds

aA

Avrial Regular —
web safe font

aA

Frutiger 55 Roman — sub-headings
and body copy on dark backgrounds

aA

Arial Regular —
web safe font

aA aA

Frutiger 65 Bold — web address
and other highlighted copy

d

Arial Bold —
web safe font

Frutiger 57 Condensed —
footnotes

aA

Arial Narrow —
web safe font

SAFETYKLEEN
GREY

CO MO YO K60

Body copy colour

Where possible the body
copy should appear in the
Safetykleen grey (shown
opposite) rather than black.
When using copy on the
Safetykleen blue gradient it
should appear in white.

[ Web safe font i|

Where it is not possible to
use Frutiger, such as in a
PowerPoint presentation,
use the Arial font family
instead (fonts shown in
blue brackets).

STYLE GUIDE
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1.9 IMAGERY USAGE

This section deals with photographic imagery. Safetykleen has chosen examples of photographs that express
the new brand identity in style, subject and colour. Use this section as a guide to help you when briefing a
photographer, selecting photo library images or if you need to take photographs yourself.

Customer service 'hands-on' shots

This is all about close up hand shots of people interacting with
Safetykleen products in a workplace environment.

* Get close to the subject and use hands in the composition

e Ensure that the appropriate safety equipment is being worn
(i.e. protective goggles or gloves)

e Explore a dynamic or intriguing angle

e Photographs should not look contrived.
The subjects must not look as if they are posing

e There should be something of interest about the picture
whether it is the crop, the subject, the colour or all three

e Photographs should be well lit

Explore a series of different compositions as it is rare
that you will stumble upon the perfect photo at the
first attempt.

Dynamic industry shots

When briefing a photographer or selecting a stock library image
for a specific industry consider the following:

e Look for impactful, arresting image that looks both
dynamic and professional
e Consider images where there is a clear, uncluttered section of
the image which may be useful for placing text over the top
¢ Avoid clichéd images or bland photography
e Choose images that have natural lighting (i.e. not black and

white images)

STYLE GUIDE 11




1.9 IMAGERY USAGE

Product / machine action photography

This can be a combination of abstract, action shots showing
the product in use as well as more practical supporting shots
which demonstrate a unique feature.

e Don't be afraid to ask people to move for you; subjects will
welcome some direction.

e Think about whether an overhead view may help illustrate
the product better

e Photographs should be well lit either using natural light or a
camera flash

¢ Incorporate movement where applicable to create real
impact (i.e. water jetting from a hose)

This type of photograph can look quite unexciting
if not handled correctly, so consider unusual
compositions and angles which create intrigue.

Product / machine cut-out photography

When briefing a photographer on a cut-out shot of a Safetykleen
product consider the following:

¢ Take a front-on view of the machine and where possible against
a neutral background (to assist with cutting out)

e The angle that the product is shot at should be approximately
head height depending on the size of the product

e Ensure that the product is clean and free from marks

STYLE GUIDE
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2. APPLICATIONS

STYLE GUIDE 13




2.1 SIGNAGE / FLAGS / BANNERS

The designs shown here are illustrations of recommended positionings for the Safetykleen logo on to
signage / flags / banners. It is not intended to suggest that all signage / flags / banners should follow this style.

@

safetykleen '

safetykleen

safetykleen

SAFELY CLEANING
YOUR ENVIRONMENT

SAFELY CLEANING
YOUR ENVIRONMENT

STYLE GUIDE
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2.2 MERCHANDISING

The designs shown here are illustrations of recommended positionings for the Safetykleen logo on merchandising.
It is not intended to suggest that all merchandising should follow this style. When positioning the logo on
promotional items such as a mug, t-shirt or ball-point pen, the dark blue background should be the preferred flat

colour. As it is not possible to use the 'Safetykleen blue gradient' Pantone 2768 should be specified for use.

r D
LEADERS IN PARTS WASHING
‘\AND WASTE MANAGEMENT

safetykleen

PANTONE 2768

C100 M90 Y13 K69

STYLE GUIDE 15




2.3 STATIONERY

The designs shown here are illustrations of recommended positionings for the Safetykleen logo on to stationery.

It is not intended to suggest that all stationery should follow this style.

e

safetykleen

safetykleen

ey, W
v o
Leanig youp ek

e

safetyileen

SAFELY CLEANING YOUR

safetykleen

e

safetykleen

safetykleen

STYLE GUIDE
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2.4 DIGITAL — ONLINE BANNERS

The designs shown here are illustrations of recommended positionings for the Safetykleen logo on to online banners.

It is not intended to suggest that all online banners should follow this style.

FULL BANNER - 600 x 160 pixels

safetykleen

VERTICAL TOWER — 160 x 600 pixels

safetykleen

safetykleen

FULL BANNER WITH NAVIGATION BAR — 392 x 72 pixels

Safetykleen SQUARE BUTTON — Safetykleen
125 x 125 pixels
safetykleen
BUTTON 1 —
120 x 90 pixels

VERTICAL TOWER —
120 x 240 pixels

safetykleen HALF BANNER
234 x 60 pixels

Note on logo positioning
safetykleen BUTTON 1 — Where possible position the
120 x 60 pixels logo in the top right-hand corner.

STYLE GUIDE
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2.5 DIGITAL — WEBSITE

The designs shown here are illustrations of recommended positionings of the different Safetykleen brand elements and how

they could come together to form a recommended layout for a website.

amm Safargklaen

L] + :.m|.n_.','-w.lﬂnthunn.cn.uh.'

HOME

& o

ABOUT US

SERVICES PRODUCTS ENVIRONMENT DATA & DOWNLOADS BRANCHES CONTACT US

SAFELY CLEANING YOUR ENVIRONMENT

> SPRAY EQUIPMENT CLEANING

Iqui tate mincilisit nullam duisi te corperi uscidunt et, sied
tet, sed dolenia tumsandreros endiatie eui blam veliquisit
wissequam digna facidunt ad tatem delit adip endionsen.

L

PARTS CLEANING SPECIALIST CLEANING SERVICES | WASTE MANAGEMENT WASTE OIL COLLECTION

SAFETYKLEEN — FIRST FOR SERVICE NATIONWIDE BRANCH NETWORK

endit, consent

safetykleen

o
o

CONSUMABLES

LEADERS IN WASTE MANAGEMENT

a facidunt in ex ero con hendrem qus ali Elendit, consent ea facidunt in ex ero con hendrem n hendrem qus ali
quam tat numsan ut nos dunt at at wis er alit nis quam autat numsan ut nos dunt at af er alit nisi quam zzrit autat nu unt at at wis er alit nisi
Ut ad tio quatet iusto dolorero eugait lum nullutpat. Ut ad tio consequatet iusto dolorero eugait lum nullutpat Ut ad tio consequatet iusto dolorero eugait lum nullutpat
Atue dolendreetum nulputpat. Olut atuercinci eugait, velis. Atue dolendreetum nulputpat. Olut atuercinci eugait, velis Atue dolendreetum nulputpat. Olut atuercinci eugait, velis

BREAKING NEWS...

Safetykleen move into bespoke machines with the acquisition of Partswash

ABOUT US SERVICES ENVIRONMENT DATA & DOWNLOADS

FIRST FOR SERVICE

BENEFITS OF SAFETYKLEEN SERVICES \STE FRAMEWORK DIRECTIVE POLICIES

NATIONWIDE NETWORK PARTS CLEANING - AQUEOUS ENVIRONMENTAL PHILOSOPHY LICENSES

NEW SERVICES PARTS CLEANING - SOLVENT WASTE REGULATIONS

OUS WASTE MANAGEMENT

CERTIFICATION
NEV

\STE PRODUCER REGISTRATION PRODUCT MSDS

OIL COLLECTION INFORMATION PACK

ALLIED PRODUCTS

2 Heath Ro

ridge, Surrey, KT

United Kingdom. R

See all the latest news here

CONTACT US
BRANCHES
HEAD OFFICE
FORM
OPPORTUNITIES

ered Number: 06544225

STYLE GUIDE
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2.6 TRANSPORTATION & PACKAGING

The designs shown here are illustrations of recommended positionings of the different Safetykleen brand elements and how
they could come together to form a recommended layout for a transporation and packaging. It is not intended to suggest
that these designs should follow this style.

www.sk-europe.com

e
?

safetykleen

Safely cleaning your environment ‘

safetykleen

STYLE GUIDE
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2.7 POWERPOINT

Below are examples of how the logo and styling are carried through
onto a PowerPoint holding slide and continuation slide.

safetykleen

POWERPOINT
HOLDING SLIDE

14TH DECEMBER 2011

PowerPoint Header Slide

e

TITLE

safetykleen

There are currently c. 35-50 Torrent in the UK
— We have approx. 20,000 solvent based parts washers in the UK

Not our core focus for JetKleen, but a defensive strategy will be
required on occasion

SAFELY CLEANING YOUR ENVIRONMENT

PowerPoint Continuation Slide

STYLE GUIDE




2.8 SALES PRESENTER

Here is the cover and inside spread design for a Sales Presenter document.
See pages 53 to 55 for full details on sizing and layout considerations.

e

ECOKLEEN 200

> AQUEOUS PARTS WASHER

safetykleen

EFFECTIVE, WASTE REDUCING
AQUEOUS CLEANING

SAFELY CLEANING YOUR ENVIRONMENT WWWW.SAFETYKLEEN.CO.UK

Sales Presenter Cover

WHY CHOOSE ECOKLEEN

An environmentally friendly, energy efficient, water
based parts washer, that is effective and significantly
reduces your waste

Solvent free environment for operators

. No VOC emissions to monitor

The unigue combination of new machine tec
a new aqueous detergent and the trusted
= OUTSTANDING VALUE

Non flammable

servic . Not classified as hazardous

HEALTH & SAFETY
s wWwN =

A proactive approach to health and safety

=
‘\.N\ACH//V€ E 6. Cleans: metal, plastics, ceramics and rubber
§ 7. Removes oil, fats and greases
OUTSTANDING 8. Only 1 Environmental Charge per year
l{IJ: VALUE N save up to £1560
'Z{;) ,)70 9. Long life se T'—r\@;nmi; solution =
O \{;,\/ waste reduction < 100 litres a year
& 2 ERE R AT the Waste
‘\—\\\qf) 10. Reducing waste is at the top of the Waste

Hierarchy, a requirement under the Waste
Framework Directive

SAFELY CLEANING YOUR ENVIRONMENT WWW.SAFETYKLEEN.CO.UK SAFELY CLEANING YOUR ENVIRONMENT WWWW.SAFETYKLEEN.CO.UK

Sales Presenter Inside Layout

STYLE GUIDE
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2.9 LITERATURE

Logo A Usage

Logo A will be used on ‘guardian’ items (where a corporate, generic message is required) @and @.

It should only be used on the dark blue, graduated background (see page 7).

Logo B Usage

Logo B will be used on service, product and sector expertise items, some of which are shown below (examples @ to @).

SAFELY CLEANING
YOUR ENVIRONMENT

UR RATEM QUAE NES
VENIS ET PEDI DENDANA
DISQUE OMNIMENTIA
SAM VOLLABORIT US,
CORECTORIAM NI UT AA
PORUM QUO VOLORPO
RERORIBUS, CUS ENEM
VOLLIBUS ALITATE MPON!
VENTEM AUT UNDELES

SAFELY CLEANING YOUR ENVIRONMENT

bp‘fo 10 times quicker thar
traditional parts washers —
Jetkleenis a low energy high
pressure parts washer that
saves youtime and'money.

safetykleen

e

safetykeer

(2]

e
WE OFFER

safetyileen

SERVICE, EXPERTISE AND COMPLIANCE

ONE SUPPLIER, ONE MONTHLY INVOICE,
ONE OUTSTANDING SERVICE... FOR ALL
YOUR PARTS WASHING AND WASTE
MANAGEMENT NEEDS.

WIWWSAFETYKLEEN.CO.UK

e
JETKLEEN

) SEMI-AUTOMATIC PARTS WASHER

safetykleer

HIGH PRESSURE AQUEOUS i
PARTS WASHER, DELIVERING
OUTSTANDING PERFORMANCE
TO SAVE YOU TIME AND
REDUCE YOUR COSTS

SAFELY CLEANING YOUR ENVIRONMENT

THE SAFETYKLEEN
SERVICE PROMISE

STAGE2

© Corporate Folder Cover @ 'What We Offer' Brochure @ Service Brochures @ Product Brochures

STYLE GUIDE
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2.9 LITERATURE

Logo A Usage

Logo A will be used on ‘guardian’ items (where a corporate, generic message is required) @and @.

It should only be used on the dark blue, graduated background (see page 7).

Logo B Usage

Logo B will be used on service, product and sector expertise items, some of which are shown below (examples @ to @).

safetykloer I

SOLUTIONS FOR THE RAIL INDUSTRY

NIUT AA

v QU
RERORIBUS, CUS ENEM
VOLLIBUS ALITATE MPON.
VENTEM AUT UNDELES

Our diverse experience with TYPICAL PROCESSES WHERE WE CAN HELP
a range of rail infrastructure . :
and rolling stock providers,
means we fully understand
the importance of maximising
assets, rigourous maintenance
programmes and stringent
waste management initiatives

WAYS IN WHICH WE ALREADY HELP

; 6 ViiT US ON STAND L10 INFRARAIL, BIRMINGHAM NEC 7 - 3 MAY 2012
SPRAY GUN CLEANERS  .aretyieen
WE WORRY ABOUT YOUR

PART G EQUIPMENT
BRIERMECUFMENT CLEANING AND WASTE MANAGEMENT

safetykle

COMPREHENSIVE
CLEANING SERVICE TO \

ACHIEVE THE PERFECT
PAINT FINISH

SAFETYKLEEN

UNABLE TO MAKE THE SHOW? LET US COME TO YOU: CALL 01909 519300
WWW SAFETYKLEEN.CO.UK

“
“
“

© Sector Expertise Brochures (@ Service Flyers @ Direct Mail Flyers

What we offer

STYLE GUIDE
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1. TECHNICAL INFORMATION
2. APPLICATIONS

> 3. DETAILED EXAMPLES

> SERVICE BROCHURES

PRODUCT BROCHURES

SECTOR EXPERTISE BROCHURES
CREATING A BROCHURE

CREATING 'GUARDIAN" COLLATERAL
BACK COVER DESIGN

SALES PRESENTER

STYLE GUIDE



3.1 SERVICE BROCHURE DESIGN

Service brochures have synergy with the product and sector expertise brochures.
There are a total of 6 service brochures covering our core capabilities, utilising dynamic
'hands-on' photography (see page 27).

safetykleen

15% TINT

SAFETYKLEEN
GREY (15% TINT)

CO MO YO K60

Frutiger 55 Roman - 6.5pt type / 10pt leading

At the top of each service brochure is a listing of the 6 service categories.
The selected brochure name is picked out in 80% black (CO MO Y0 K80) and
the tinted names of the other categories are 60% of the Safetykleen grey
(CO MO YO K60). The small vertical line to the left of the name is the same

WASTE MANAGEMENT

colour as the service section (see page 8).

Back page design

The design of the back page is
consistent across all of the Safetykleen
brochures. For more information on the
layout and design see pages 49 and 50.

STYLE GUIDE
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3.1 SERVICE BROCHURE TABS — DEFINING THE COLOUR

On brochures, flyers and other marketing collateral there is a tab device to define the service categories.
The tab is made up of a linear graduated coloured band with the colour values set out below.

—>
>

O Service offering primary colour Defining the gradient Primary colour + 30% black @

> PARTS WASHING © C100 MO Y35 K10 @ C100 MO Y35 K40

© CO M100 Y90 KO @ CO M100 Y90 K30

© (86 M8 YO KO @® (86 M8 YO K30

B ERICEEANING © CO M70 Y100 KO @® CO0 M70 Y100 K30

> SPECIALIST CLEANING SERVICES © C50 M85 Y0 KO @ C50 M85 YO K30

WASTE MANAGEMENT @ C40 MO Y100 KO @ C40 MO Y100 K30

> WASTE OIL COLLECTION © C6 M100 Y52 K30 @ C6 M100 Y52 K60

> CONSUMABLES ©@ CO MO YO K60 ® CO MO YO K90

> WASTE MANAGEMENT

Example usage on service brochure

STYLE GUIDE 26




3.1 SERVICE BROCHURE - 'HANDS-ON' PHOTOGRAPHY

For all cover photography on Safetykleen service brochures there will be a hero image of ‘hands-on'
interaction with the product.

© Parts Washing @ Spray Equipment Cleaning € Specialist Cleaning Services @ Waste Management
© Waste Oil Collection @ Consumables

STYLE GUIDE 27




3. DETAILED EXAMPLES

PRODUCT BROCHURES

STYLE GUIDE



o

3.2 PRODUCT BROCHURE DESIGN

Product brochures have synergy with the service and sector expertise brochures, but adopt the main

service category colour in the tab section (e.g. this EcoKleen 200 brochure uses the blue aqueous colour

band). The imagery used on the product brochure covers should also be dynamic close-up photography

(as explained on page 30).

ECOKLEEN 200

> AQUEOUS PARTS WASHING

e

safetykleen

Defining the headline gradient

ﬁ

© Service offering primary colour

SOLVENT PARTS WASHING

AQUEOQOUS PARTS WASHING

SPECIALIST CLEANING SERVICES

SPRAY EQUIPMENT CLEANING
MANAGEMENT

WASTE OIL COLLECTION

CONSUMABLES

e
ECOKLEEN 200 L.

4

Primary colour + 30% black @

© CO M100 Y90 KO @ CO M100 Y90 K30

© (86 M8 YO KO @ (86 M8 YO K30

© C50 M85 Y0 KO

C50 M85 Y0 K30

© CO0 M70 Y100 KO

© C40 MO Y100 KO

2]
@® CO M70 Y100 K30
2]

C40 MO Y100 K30

© C6 M100 Y52 K30 @ C6 M100 Y52 K60

© CO MO YO K60

@ CO MO YO K90

Back page design

The design of the back page is
consistent across all of the Safetykleen
brochures. For more information on the
layout and design see pages 49 and 50.

STYLE GUIDE
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3.2 PRODUCT BROCHURE - 'CLOSE-UP' PHOTOGRAPHY

For all cover photography on Safetykleen product brochures there will be a hero image of
a dynamic / abstract action shot which gives a teasing insight into the product.

v

STYLE GUIDE 30




3. DETAILED EXAMPLES

SECTOR EXPERTISE BROCHURES

STYLE GUIDE 31



3.3 SECTOR EXPERTISE BROCHURE DESIGN

Sector expertise brochures have synergy with the service and product brochures.
The header section adopts the Safetykleen blue gradient. The cover photography
should be industry led (see page 33).

e

safetykleen

SOLUTIONS FOR THE RAIL INDUSTRY

SAFETYKLEEN
BLUE GRADIENT

C82 M73 Y25 K44 @

C99 M89 Y76 K99 @

(2]
1 PARTS WASHING Frutiger 55 Roman - RA6 G53 B9O
I SPRAY EQUIPMENT CLEANING 6.5pt type / 10pt leading
I WASTE MANAGEMENT
I WASTE OIL COLLECTION At the top of each sector expertise _
I SPECIALIST CLEANING SERVICES brochure is a listing of the 6 service % f
I CONSUMABLES categories. These are displayed in white. 0o 0

Industries Include
(but not limited to):

— Aerospace

— Defence

— Aggregates

- Food

— Rail

— Automotive (Nationals)

— Automotive (Independents)

Back page design

The design of the back page is
consistent across all of the Safetykleen
brochures. For more information on the
layout and design see pages 49 and 50.
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3.3 SECTOR EXPERTISE BROCHURE PHOTOGRAPHY

For all cover photography on Safetykleen sector expertise brochures there will be a hero

image of a dynamic shot relevant to the specific industry, as in the examples below.

STYLE GUIDE 33




3. DETAILED EXAMPLES

CREATING A BROCHURE

STYLE GUIDE
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> 3.4 CREATING A BROCHURE (service, PRODUCT & SECTOR EXPERTISE)

© Select the correct sized logo and size for your document

When creating a new document it is important to choose the correct sized logo.

6mm droplet

—

@

safetykleen

23.5mm logo

A4 size

5mm droplet

—

o

o

safetykleen

19.5mm logo

A5 /DL size

4mm droplet

—

e
?

safetykleen

_—

15.75mm logo
(minimum size)

A6 and below

@ Copy the ‘small droplet’ and the 'large droplet' from the logo

Once the correct logo has been selected, the next step is to copy the small

and large droplet from the logo as highlighted opposite (and paste into your

document). For reference, here are the exact widths of the small droplet:

23.5mm logo - the small droplet is 6mm wide
19.5mm logo - the small droplet is 5mm wide
15.75mm logo - the small droplet is 4mm wide

Defining the logo size for
documents larger than A4

For documents larger than A4,
take the larger document width
and divide by 210mm. This gives
you a value which you multiply by
23.5mm.

Example for an A3 document

297 +210=1.41x23.5mm =
33.13mm width logo

Small Droplet |

Large Droplet
© Define your document margins
Use the two droplets from the logo to define your document margins
as explained on the subsequent pages.
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3.4 CREATING A BROCHURE (serVICE, PRODUCT & SECTOR EXPERTISE)

For service brochures, sector expertise brochures and product brochures (example below), the logo
should be positioned as detailed below. The magenta droplets dictate the spacing around the logo
and the margins. In this example the outer margin is one small droplet wide which equals 6mm.

PECOKLEEN 2Q0 999d¢

> AQUEOUS PARTS WASHING

REDUCING AQUEQUS
CLEANING

SAFELY CLEANING YOUR ENVIRONMENT WWW.SAFETYKLEEN.CO.UK

-«
PLACE ADDRESS
CENTRALLY
Defining the arrow shape and colour
On service, sector expertise and product brochures,
a graphic of three arrows is used on the bottom
_ _ 50% SCREEN
right-hand side. The correct height can be
established by stacking vertically 4 ‘small droplets" | W T ’
taken from the logo. The spacing between the '
) ) SAFETYKLEEN
arrows is 50% of the arrow width. The colour GREY '
information is shown opposite. The 'screen’ (50% SCREEN) '
transparency value can be adjusted to work =509
p y valu Ju W CO MO YO K60 GAP = 50% ARROW WIDTH

with images of different lightness.
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3.4 CREATING A BROCHURE (serVICE, PRODUCT & SECTOR EXPERTISE)

EXACTLY 158.5MM

\

A

) H EADING (FRUTIGER 55 ROMAN 15PT TYPE)

ECOKLEEN 200

1] > AQUEOUS PARTS WASHING

SAFELY CLEANING YOUR ENVIRONMENT (2

Radius 6mm Radius 5mm

A4 size A5 / DL size

O ) SUB-HEADING

Bitatibus dit audicab orepedioriae int a venihictis
estrum ut apis at que dis solorrum quiae exces

dolorepudi a qui inumquatis ut que vellora

Radius 3.5mm

A6 and below

© The tab shape

On all service, sector expertise and product
brochures the tab should be sized using the
large and small droplets as illustrated above
and left. Please observe the correct tab
width which is 158.5mm.

@ The Safetykleen strapline

'SAFELY CLEANING YOUR ENVIRONMENT"
should appear, where possible, in the bottom
left-hand corner in capital letters and on the
Safetykleen blue gradient background colour.

© Defining the radius

At the base of every printed document

there are rounded corners to the graphical
element. This is a precise radius measurement
as detailed opposite. There should be no
margin or radius at the top of a document.

O The Safetykleen arrow

For certain sub-headings and key phrases
the Safetykleen arrow can be placed at
the beginning of the line to bring greater
emphasis to the message.

STYLE GUIDE

37




3.4 CREATING A BROCHURE (serVICE, PRODUCT & SECTOR EXPERTISE)

There are a range of different font sizes used for Safetykleen literature from large headlines
right through to body copy. Here is some sample sizing based upon an A4 document.

PRODUCT NAME

> TAB AREA DESCRIPTION

© ) SUB-HEADING TEXT

.
ECOKLEEN 200 2.

@ Body text Body text Body text Body text Body text Body text Body text Body text
Body text Body text Body text Body text Body text Body text Body text Body text
Body text Body text Body text Body text Body text Body text Body text Body text

SAFELY CLEANING YOUR ENVIRONMENT © Font - Frutiger 45 Light
40pt type / 45pt leading

@ Font — Frutiger 55 Roman
15pt type

© Font - Frutiger 55 Roman
12pt type / 15pt leading

@ Font — Frutiger 45 Light
8pt type / 13pt leading

© Font — Frutiger 55 Roman

11pt type
(7]
@ Font - Frutiger 65 Bold

9pt type

BORUM FACIDEL ESSINUM VOLRIT
ODIS DOLUPIT PARCHILLESTO CUP
TAT QUATINTIA DIGNATURE

@ Font - Frutiger 55 Roman
13pt type / 16.5pt leading
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3.4 CREATING A BROCHURE (serVICE, PRODUCT & SECTOR EXPERTISE)

Customer testimonials and short phrases can be highlighted
further by applying the pull-out quote styling displayed below.

OX e

© EXPLIC TORE, QUIATQUIDE COREM (4)
QUO MAGNATI NVELLE'S"T'I'U'N'TI'O"""""”"

X

EX

(3] ”:EQUIS..EI..U.T.E..D.E.L...U.I..........P......
AM INIAMET WIS AT
DOLORER GSTRUD
MAGNIBH EUM
QUAM VEL ULPUT
;ULLA‘N"UTAT"L‘O’R'E’"‘"""""""P'"'

EX

EFFECTIVE, WASTE
REDUCING AQUEQUS
CLEANING . = a

SAFELY CLEANING YOUR ENVIRONMENT

© The quote should be all in title case

Where possible the copy should be in title case,
although there is flexibility as this may not always
work well with a headline.

@ Define the border bar width

Identify the size of the copy (see page 38) and then
use a lower-case 'x' to define the border bar width.

© Special consideration for speech marks

Speech marks should sit outside of the margins as illustrated.

@ Use the ‘small droplet’ to define your margins

The small droplet (see page 35) will help dictate the copy
height and positioning either side of the border bar.

STYLE GUIDE
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3.4 A4 BROCHURE INSIDE SPREAD LAYOUT

When designing an A4 landscape double-page spread, utilise an 8 column grid. The sizing of the
outer margin and gutter widths should be the same as the 'small droplet' from the logo size you are
using (i.e. 6mm for an A4 document). See page 35 for additional information.

THE SAFETYKLEEN
SERVICE PROMISE

,bp"fo 10 times quicker thar

traditional parts wash
Jetkleen:is a low energy high
ssure parts washer that
you:time and'money.

18 COPY SPANNING 3 COLUMNS
(6x3) < >
I THE SAFETYKLEEN
{ SERVICE PROMISE
o f 5 BRANE,,
i f
I ¥
STAGE 1 =
I 43 o
; I .
r T Tagppily WolLage a0
Frirmsny W
Earrmmicmn TS ) VS ) o 8O0
Ligguic Tpa dpaseca . cdhicen STAGE 2 - &
Capacty LT
. lobaame: | | | b —
L T
|
| 1
[ ! LK : ]
6
6
‘ 18 ‘ 28.875 ‘6‘ 28.875 ‘6‘ 28.875 ‘6‘ 28.875 ‘6‘ 28.875 ‘6‘ 28.875 ‘6‘ 28.875 ‘6‘ 28.875 ‘6‘
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3.4 A5 FLYER LAYOUT

When designing an A5 portrait flyer, utilise a 6 column grid. The sizing of the outer margin
and gutter widths should be the same as the 'small droplet' from the logo size you are using
(i.e. 5mm for an A5 document). See page 35 for additional information.

e
SPRAY GUN CLEANERS S,.QW FEADHIS I SERAT G cleaine

3 SPRAY EQUIPMENT CLEANING

e

ﬁ‘fg‘f_.‘v:

:

15 : COPY SPANNING 3 COLUMNS

(5x3) <—>
(EADERS TH SPRAY GIUN CLEANING

SPRAY GLIN VWASHERS

CUSTOMER SERVICES / 01909 519300

‘ 10 ‘ 17.167 ‘5‘ 17.167 ‘5‘ 17.167 ‘5‘ 17.167 ‘5‘ 17.167 ‘5‘ 17.167‘ 10 ‘
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3. DETAILED EXAMPLES

CREATING 'GUARDIAN' COLLATERAL
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3.5 CREATING 'GUARDIAN' COLLATERAL

@ Select the correct sized logo and size for your document

When creating a new document it is important to choose the correct sized logo.

6mm droplet 5mm droplet 4mm droplet Defining the logo size for
== = = documents larger than A4

For documents larger than A4,
take the larger document width
and divide by 210mm. This gives
you a value which you multiply by

safetykleen safetykleen safetykleen 23.5mm.

— — Example for an A3 document

23.5mm logo 19.5mm logo 15.75mm logo 297 =210=1.41 x 23.5mm =

(minimum size) 33.13mm width logo

A5 / DL size A6 and below

@ Copy the ‘small droplet’ and the 'large droplet' from the logo Small Droplet P

Once the correct logo has been selected, the next step is to copy the small
and large droplet from the logo as highlighted below (and paste into your
document). For reference, here are the exact widths of the small droplet:

23.5mm logo - the small droplet is 6mm wide
19.5mm logo - the small droplet is 5mm wide
15.75mm logo - the small droplet is 4mm wide

Large Droplet

© Define your document margins

Use the two droplets from the logo to define your document margins
and spacing.

STYLE GUIDE
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3.5 'GUARDIAN' COLLATERAL — BRAND COLOURS

The brand utilises 4 key colour swatches which give collateral a consistent look and feel.

- . L o

SAFETYKLEEN SAFETYKLEEN SAFETYKLEEN SAFETYKLEEN
BLUE GRADIENT GREY RED BLUE
C82 M73 Y25 K44 @ CO MO YO K60 CO0 M91 Y87 KO 85 M19 YO KO

C99 M89 Y76 K99 @

_ A note on the Safetykleen blue gradient

% It is essential that this dark blue gradient is replicated accurately.
It should be light on the left-hand side and dark on the right.
When used as a background (example below) a radial gradient
should be used rather than a linear gradient.

safetykleen

YOUR LOCAL BRANCH

(
WHAT WE OFFER

SAFELY CLEANING
YOUR ENVIRONMENT

Example usage on Corporate Folder cover Example usage on Corporate Folder back cover

STYLE GUIDE
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3.5 'GUARDIAN' COLLATERAL - FEATURE CORNERS

For introductory copy or other overview text that requires highlighting, these rounded

corners can be used to 'frame' the content.

Elendit, consent ea facidunt in ex ero con hendrem quisis aliquam zzrit autat

T H E SAF ETY K I_ E E N numsan ut nos dunt at at wis er alit nisi. Ut ad tio consequatet iusto dolorero

eugait lum nullutpat. Atue dolendreetum nulputpat. Olut atuercinci eugait, ve

S E RVI C E PRO M I S E is nonsequate corem init, volestie tie er sent elit la consent eu facidunt accum

inim dunt nullaore venim zzril dolobore et iure feu.

All @
Radius 6mm Radius 5mm B
Stroke 0.8mm Stroke 0.8mm
A4 size A5 / DL size

@ Define the margin

Identify the size of the headline copy and then
use an upper-case 'X' to define the margin.
safetykleen

@ Ensure that A and B are of equal length

[ THE UK’S MARKET LEADING |
PARTS WASHING COMPANY

" © Use a stroke weight of 0.8pt

The thickness of the line should be 0.8pt.

Inside of Corporate Folder

STYLE GUIDE

45




3.5 'GUARDIAN' COLLATERAL — ADDITIONAL ELEMENTS

The Safetykleen 'Expertise, Service & Compliance' diagram appears in the 'What we offer

brochure. Where it is not possible to display the full diagram, a smaller alternative version

can be used as illustrated below.

Expertise, Service & Compliance Diagram

When you choose Safetykleen, you are choosing expertise, service
excellence and a true commitment to best practice environmental
compliance. Relying on us for all your parts washing and waste

management needs, frees you up to focus on your own business.

'WASTE
MANAGEMENT

When you choose Safetykleen, you are choosing expertise, service
excellence and a true commitment to best practice environmental -
compliance. Relying on us for all your parts washing and waste oY

management needs, frees you up to focus on your ow |
"

EXPERTISE

CXPERTs,

Wy

Example diagram in 'What we offer' brochure

Smaller version

What we offer...

CXPERT s,
e

safetyideen

When you choose Safetykleen,
you are choosing expertise,
service excellence and a

true commitment to best
practice environmental
compliance. Relying on us

for all your parts washing
and waste management
needs, frees you up to focus
on your own business.

ASK YOUR SALES
REPRESENTATIVE
FOR MORE DETAILS:

TEL: 01909 519300
EMAIL: SKUK@SK-EUROPE.COM

Ask your sales representative for
more details on what we offer.

TEL: 01909 519300
EMAIL: SKUK@SK-EUROPE.COM

(—) COMPLIANCE

PARTS WASHING &

STYLE GUIDE
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3.5 'GUARDIAN' COLLATERAL — ADDITIONAL ELEMENTS

This simple flow diagram explains the Safetykleen Service Promise and should appear in all product
brochures. The supporting text shown below @ should be displayed alongside the diagram.

The Safetykleen Service Promise Diagram

STAGE 1 - DELIVER & SERVICE

We take care of all the machine maintenance

TH E SAF ETYKLE E N and fresh fluid supply at service schedules to

suit your exact needs.

SERVICE PROMISE

STAGE 2 — COLLECT WASTE

We take care of all the waste labelling and legal

(1)

Supporting
Text

paperwork, ensuring you are fully compliant.

STAGE 3 - RECYCLE & RETURN TO STOCK

The Waste Framework Directive requires waste
producers to ensure their waste is re-used, recycled
or disposed of in the most environmentally-
responsible way. At Safetykleen we endeavour to

go beyond full legal compliance.

I\ ER & SERVICE

THE SAFETYKLEEN
SERVICE PROMISE

MAXIMUM PERFORMANCE A.BRANG,

bp‘fo 10 times quicker thar STAGE 1~ DELIVER &

MAXIMUM VISIBILITY

traditional parts washers —
Jetkleen:is a low energy high
pressure parts washer that
saves yourtime and money.

STAGE 2 - COLLECT W,

MAXIMUM FLEXIBILITY MAXIMUM SAFETY

Example Jetkleen brochure
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> 3. DETAILED EXAMPLES

BACK COVER DESIGN
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3.6 BACK COVER DESIGN A

The back of every corporate brochure should have a consistent design.

'‘Back Cover Design A" is for brochures larger than 2 pages, where there is space to devote the whole page to the
contact information. For 1 or 2 page brochures please use 'Back Cover Design B' on page 50.

The design comprises of local branch details @), an overview of Safetykleen's core capabilities, illustrated with 6
service icons (including the head office address) @, and a customer services number, email and website address €.

YOUR LOCAL BRANCH

TELEPHONE

WHAT WE OFFER

PARTS WASHING STE MANAGEMENT

¥OUR LOCAL BRANCH

LOCATION TELEPHONE
STE OIL COLLECTION

Montrose (01674) 674 126
Stirling (01786) 464 438
Washington (0191) 417 8906
Wigan (01942) 714 531
Chester (01244) 660 184
Sheffield (01909) 551 100
Derby (01332) 290 345
West Bromwich (0121) 525 3202
Bury St Edmunds (01359) 242 913
Cambridge (01954) 250 638

WWW.SAFETYKLEEN.CO.UK

L Dotted line — 0.75pt

Frutiger 55 Roman - 12pt type

Frutiger 55 Roman - 8pt type / 13pt leading —

POFFER

PARTS WASHING A > WASTE MANAGEMENT
The widest range of manual and automatic | 2: s 2 -
Parts Washers serviced under a flexible 9 ; 4 Maidstone (01622) 882 401
agreement; that gives total piece of mind. ¢ 2 level on the Waste Framework Directive. NS @

Southampton (02380) 641 360

> SPRAY EQUIPMENT CLEANING WASTE OIL COLLECTION

Manual and automatic machines ensure From small drums to large tanks, waste Dublin, Eire +353 (0) 1 451 8800

spray equipment remains in prime engine and industria ected by our (NN

condition to deliver the perfect finish fleet of natior

every time.

CUSTOMER SERVICES 01909 519300
SPECIALIST CLEANING SERVICES CONSUMABLES

A range of service agreements and A range of products that enhan J SKUK@SK-EUROPE.COM

equipment for cleaning and maintenance; safety and effi d

including brake cleaners, de-rusting and the fleet of s

cutting fluid conditioning i WWW.SAFETYKLEEN.CO.UK

HEAD OFFICE: SAFETYKLEEN UK LTD Profile West 950 Great West Road Brentford Middlesex TW8 9ES
\

'~ Frutiger 55 Roman - 8pt type L— Frutiger 55 Roman - 9pt type

L—— Icons - 0.75pt outline Dotted line - 0.6pt

Frutiger 55 Roman - 8pt type Frutiger 75 Black — 9pt type

STYLE GUIDE 49




3.6 BACK COVER DESIGN B

The back of every corporate brochure should have a consistent design.

'‘Back Cover Design B' is for 1 or 2 page brochures where space is limited. For brochures larger than 2 pages use
'‘Back Cover Design A' on page 49).

The design comprises of an overview of Safetykleen's core capabilities, illustrated with 6 service icons @,
local branch details @, and a customer services number, email and website address €.

Non-hazardous de-rusting service

~

WHAT WE OFFER

WASTE

THE SAFE, ENVIRONMENTAL CHOICE MANAGEMENT

WW-ENE
« ENVIRONMENTAL

THE EFFECTIVE CHOICE

YOUR LOCAL BRANCH

> WHY SAFETYKLEEN?
LOCATION TELEPHONE

Montrose (01674) 674 126
(01786) 464 438

v ‘CUSTOMER SERVICES 01909 519300
SKUK@SK-EUROPE.COM
VWWW.SAFETYKLEEN.CO.UK

Frutiger 55 Roman - 8pt type

L— Icons - 0.75pt outline

Frutiger 55 Roman - 12pt type

(01786) 464 438
(01179) 575 011

(01942) 714 531
Maidstone (01622) 882 401
Southampton (02380) 641 360

(01332) 290 345
Dublin, Eire +353 (0) 1451 8800

Bury St Edmunds (01359) 242 913
Cambridge (01954) 250 638

CUSTOMER SERVICES 01909 519300
SKUK@SK-EUROPE.COM

el (01268) 543 324 WWW.SAFETYKLEEN.CO.UK

G

(01179) 575 011

L Dotted line - 0.75pt L— Frutiger 55 Roman - 9pt type

Frutiger 55 Roman - 8pt type / 13pt leading ——— Dotted line — 0.6pt

Frutiger 75 Black — 9pt type
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3.6 SERVICE CATEGORY ICONS

The 6 service categories each have a unique icon. They reinforce and
clearly communicate Safetykleen's core capabilities.

D Parts Washing

2 Spray Equipment Cleaning

3 Specialist Cleaning Services
4 Waste Management
5 Waste Oil Collection

Consumables

When to use the icons

The icons can be used on brochures,
flyers, online communications and

other marketing collateral. They should,
where possible, appear on the dark blue

Safetykleen gradient or on a dark section

1. PARTS 2. SPRAY 3. SPECIALIST
WASHING EQUIPMENT CLEANING of a photograph. They will also appear
CLEANING SERVICES on the back of all company brochures.
C100 MO Y35 K10 CO M70 Y100 KO C50 M85 YO KO

4. WASTE 5. WASTE OIL 6. CONSUMABLES
MANAGEMENT COLLECTION
C40 MO Y100 KO C6 M100 Y52 K30 CO MO YO K60

STYLE GUIDE
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1. TECHNICAL INFORMATION

2. APPLICATIONS
> 3. DETAILED EXAMPLES

SERVICE BROCHURES
PRODUCT BROCHURES
SECTOR EXPERTISE BROCHURES
CREATING A BROCHURE
CREATING 'GUARDIAN" COLLATERAL
BACK COVER DESIGN

> SALES PRESENTER
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1

ECOKLEEN 200

> AQUEOUS PARTS WASHER

e

safetykleen

EFFECTIVE, WASTE REDUCING
AQUEOUS CLEANING

SAFELY CLEANING YOUR ENVIRONMENT WWW.SAFETYKLEEN.CO.UK

reduces your waste
The unique combination of new machine technology,

a new aqueous detergent and the trusted Safetykleer
service = OUTSTANDING VALUE

A. ‘\AACH//Vg

OUTSTANDING
VALUE

~\CE
Q
S

N
5
9\/
W

AQUEOUS TECHNOLOGY BENEFITS

1
2
B/
4
5

HEALTH & SAFETY

/
A

4

EFFICIENCY

3.7 SALES PRESENTERS — COVER ARTWORK

Cover Design

HEADER The Sales Presenter Cover Design is based
largely on the 'Product Brochure' layout.
The header and footer elements should
comply with the sizes detailed on pages
36 to 38.

The header band gradient colour is
determined by the product or service

being presented. See page 8 for details
MAIN on which colour scheme is appropriate.
AREA

The main area should encompass a
dynamic, close-up product shot and

the heading @), should appear on an
uncluttered section of the photo and

not blend in with the image. The heading
©. should appear in Frutiger 55 Roman —
26pt type / 35pt leading.

FOOTER

Solvent free environment for operators
No VOC emissions to monitor

Non flammable

Not classified as hazardous

A proactive approach to health and safety

Cleans: metal, plastics, ceramics and rubbe
Removes oil, fats and greases

Only 1 Environmental Charge per year —
save up to £1560

Long life self-cleaning solution =

waste reduction < 100 litres a year
Reducing waste is at the top of the Wast
Hierarchy, a requirement under the Waste
Framework Directive

SAFELY CLEANING YOUR ENVIRONMENT WWWSAFETYKLEEN.CO.UK SAFELY CLEANING YOUR ENVIRONMENT WWWSAFETYKLEEN.CO.UK

Inside Spread Design
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3.7 SALES PRESENTERS - INSIDE PAGE ARTWORK

140mm

A
\

HEADER

SAFELY CLEANING YOUR ENVIRONMENT WWW.SAFETYKLEEN.CO.UK FOOTER

A Header & Footer Design
The Sales Presenter Header Design should
comply with the measurements detailed
' i above. The header image is horizontally
v centred on the page. The heading @), should
A appear in Frutiger 55 Roman — 18pt type /
Allincluded in your price: 20pt leading. The white keyline @, separating
The Machine the image from the subheading should be
i‘;’g‘efsfete@fﬁ 1.5pt thick. The Footer Design elements
m )
Contract = 11 x 50ml BIOACTIV should comply with the sizes detailed on
(to be added monthly) MA'N
pages 36 to 38.
AREA
N 15 Points i
N o s Grey Keyline
Safetykleen Border e
replacement
1 Fluid Change Service machine The grey keyline border
. se e
Jieste oronment fote guarantee should be 50% tint of
Biokleen Detergent
250mI BIOACTIV the Safetykleen Grey
and 0.4pt thick.
SAFETYKLEEN
Y GREY

A
SAFELY CLEANING YOUR ENVIRONMENT WWW.SAFETYKLEEN.CO.UK (50% TI NT)
— y FOOTER

CO MO YO K60
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DOCUMENT REF: SG/12/9/12

3.7 SALES PRESENTERS - INSIDE PAGE ARTWORK

//—\/
T

he Machine

©)50m| BIO

Biokleen Detergent
Contract = 11 x 50ml BIO

(to be added monthlyigy

15 Point Service
(at intervals required by your business)

e

vV
(6]

V

MAIN AREA

Safetykleen

//—\/\

THE SAFETYKLEEN ECOKLEEN PACKAGE

All included in your price:

The Machine

Biokleen Detergent

250ml BIO. Vv

Contract = 11 x 50ml BIO Vv

(to be added monthly)

15 Point Service
at intervals required by your business)

Safetykleen
replacement
machine
service
guarantee

1 Fluid Change Service
Waste Consignment Note
Biokleen Detergent
250ml BIO Vv

SAFELY CLEANING YOUR ENVIRONMENT WWW.SAFETYKLEEN.CO.UK

A Main Area Design Elements

© 1mm white border. Outside box has a
2mm 'Outer Glow' at 40% opacity.

@ The Safetykleen arrow (see page 37).

©® Larger font is Frutiger 45 Light -

A 17pt type / 22pt leading in the
Safetykleen Grey.

@O Smaller font is Frutiger 45 Light — 13pt
type / 20pt leading in the Safetykleen Grey.

© Keyline is should be 30% tint of the

MAIN Safetykleen Grey and 0.8pt thick.
AREA
Tint boxes @
The tint boxes
8% TINT should be 8% tint of
the Safetykleen Grey.
SAFETYKLEEN
}[ GREY (8% TINT)
v FOOTER

CO MO YO K60
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